
 
 

Monthly	
  Dinner	
  Meeting	
  	
  
Courtyard	
  Marriott,	
  Culver	
  City  

Hasan	
  Hboubati	
  has	
  a	
  BS	
  degree	
  in	
  Computer	
  Science	
  from	
  the	
  
University	
  of	
  Central	
  Florida,	
  and	
  an	
  MBA	
  from	
  Webster	
  University	
  
with	
  focus	
  on	
  Management	
  of	
  information	
  systems.	
  	
  
	
  
In	
  his	
  15+	
  years	
  of	
  IT	
  experience	
  Hasan	
  covered	
  all	
  aspect	
  of	
  the	
  SDLC	
  
from	
  business	
  analysis	
  to	
  coding	
  to	
  delivery	
  and	
  support.	
  	
  
	
  
Hasan	
  is	
  passionate	
  about	
  new	
  ideas	
  (like	
  big	
  data)	
  that	
  will	
  have	
  a	
  
significant	
  social	
  impact	
  and	
  will	
  help	
  us	
  learn	
  more	
  about	
  ourselves.	
  	
  
	
  
Mr.	
  Hboutati	
  currently	
  works	
  and	
  lives	
  in	
  the	
  LA	
  area.	
   

Date:    
Thursday,  
20 March 2014  
 
Time:    
6:00pm to 9:00 pm 

Location:    
Courtyard by Marriott – LA 
Westside, 6333 Bristol 
Parkway, Culver City 
90230   310-484-7000.   
Self Parking at hotel ($8). 
 
Space is Limited, 
Reservation is suggested 
 
Members $25 in 
Advance, $35 at the 
Door.   
 
Non-members $35 in 
Advance, $45 at the 
Door.   
  

To reserve a place, go to:  
 
http://a3.acteva.com/orderbooking/bookEvent/A339910 
 
Be sure to click on the PayPal logo; you still 
have the option to pay by either credit card or 
PayPal.   Acteva registration customer service 
will register you if any difficulties.  Phone 877-
855-8646.  

Big	
  Data	
  –	
  The	
  Next	
  BIG	
  Thing 
Big	
  data	
  is	
  the	
  term	
  describing	
  a	
  collection	
  of	
  data	
  so	
  large	
  and	
  complex	
  
that	
  it	
  becomes	
  difficult	
  to	
  process.	
  And	
  yet,	
  Big	
  data	
  is	
  everywhere.	
  	
  
	
  
We	
  are	
  surrounded	
  by	
  and	
  have	
  access	
  to	
  ever	
  increasing	
  and	
  mind	
  
boggling	
  volumes	
  of	
  data.	
  	
  
	
  
There	
  is	
  an	
  incredible	
  opportunity	
  to	
  gain	
  insights	
  and	
  identify	
  trends	
  not	
  
only	
  to	
  bring	
  value	
  and	
  gain	
  a	
  competitive	
  advantage,	
  but	
  also	
  to	
  learn	
  
about	
  ourselves,	
  and	
  our	
  collective	
  human	
  culture.	
  


