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Presentation Outline 

• LinkedIn overview 

• Profile basics & break-out session to work on profiles  

• Profile optimization: the 5 places you must have your 

keywords & break-out session 

• LinkedIn Share Button (really cool!) 

• Company Pages (new format) 

• Endorsement Feature  

• LinkedIn Groups 

• Bonus tips!  
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Poll 

How many have a LinkedIn profile? 

How many have a Company page? 

How many have gotten referrals, introductions via 

LinkedIn? 

How many landed business (paid clients) using LinkedIn? 

How many have the LinkedIn Share button on their 

website/blog?  

How many run a Group? 
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Why You Should Pay Attention 

• Launched in May, 2003 in Mountain View, CA 

• 2,900 employees, revenue was $973 million in 2012 

• 200 million+ users around the world 

• 2 new users per second on a global basis  

• 5.3 billion searches in 2012 

• 7,610 searches per minute 

• 2.4 million companies have LinkedIn Company Pages 

• 74% of LinkedIn users have at least a college degree or 

better 

• 82 of the Fortune 100 use LinkedIn for recruiting/hiring 
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LinkedIn’s Impressive Growth 
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Do I have your attention yet?  
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Your Target Market Is on LinkedIn 

• With over 200+ million users, your potential clients are 

on LinkedIn 

– 4 million users in Information Technology & Services 

• Best place to: 

– Showcase your skills and expertise (profile) 

– Showcase your company (company pages) 

– Find potential clients (advanced search and groups) 

– Interact with your potential targets (groups) 

• Two approaches: 

– Passive 

– Active (don’t have time to cover today) 
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Interesting Tid Bit Just for Fun 

• I am member # 3,641,822 out of over 200 million + 

• One of the first 2% to join 

• What the heck, how did I know that? 

• Click on view profile 

• Look in the LI URL 
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Your Profile 

• Builds your credibility 

• Should be interesting to the reader 

• Tells the reader exactly what you do and how you made 

a difference (provided value to clients/employers) 

• Carefully craft to be “keyword rich” for your particular 

field (search optimization) 

• Links to your: 

– Company website(s) 

– Blog 

– Twitter (I don’t use, but many may find this useful) 
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More on Profiles 

• Must have a professional picture! 

– I had mine done at a professional photographer 

– You can use a good digital camera, choose a neutral 

background and take a smiling picture 

– Don’t use a picture with your dog, climbing Mount Everest (might 

be something interesting to discuss in your profile), etc. 

– Should be closely cropped to show just your head (i.e. headshot) 
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Profile Header 

• Most valuable piece of “real estate” on your LinkedIn 

profile 

• Don’t use a job title under your name 

• Tell people how you provide value: 

– Mine is;  Polymer Consultant and Innovation expert enabling 

clients to “turn polymer science into profits” 

– Another good one is “Delivering solutions with extraordinary 

results in the medical products market” 
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Profile Header – Value Statement 
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Find Contact Info 
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Breakout Session 

• Login to your LinkedIn account and go to Edit Profile 

– Change your header to include a value statement 

– Customize your website names 

– Shorten your public profile URL 

 

• Homework assignment; if you don’t have a professional 

headshot, then get one.  
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Profile Keyword Optimization Roadmap 

• Pick your 1, 2, or 3 keywords (use Google keyword tool) 

• Place your keywords in the following 5 places: 

1. Headline 

2. Current experience (job title) 

3. Past experience (job title) 

4. Summary 

5. Specialties 

• Make the keywords flow and be part of your story 

• I used three keywords 
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If there is only 1 thing you take away from today, this is it! 
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Profile Header Has My 3 Keywords 
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Keywords; polymer, innovation, expert 
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Summary is Keyword Rich 
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Summary Tip 
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Make it easy for readers to tell what you do! 
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Keywords in Specialties & Current Job Title 
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Keywords in Past Experience 
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6 polymer 

keyword 

placements 
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Search on Polymers 
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Search on Polymers 
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Search on Polymer Consultant 
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Two of my team 

members show 

up high in the 

search 
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Search on Polymer Expert Witness 

23 



Jeff Gotro, Ph.D., CMC® 

Breakout Session 

• First take out a piece of paper and develop some 

keywords 

– If you know how to use the Google Adwords Keyword tool, go 

there and try a few to see how many searches for your keywords 

– https://adwords.google.com/o/KeywordTool 

• In this breakout session, add them at least: 

– Headline 

– Job titles (current and past) 

• Look at your Summary and Specialties: 

– Is it written in the first person? 

– Where can you incorporate your keywords? 

• Homework: Optimize your Summary and Specialties  
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Leverage Updates 
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Strategic Approach to Updates 

• Keeps your profile fresh and active 

• Use it to publicize: 

– Blog posts 

– Recently published article, eZine, eBook 

– Teaching course, presentations, invited speeches 

– Attendance at technical or professional meetings 

• Use Updates in a positive way (provide value) to 

showcase your expertise 

• People comment about my activities.  How do they know 

this? 

– Regular LinkedIn updates!  
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LinkedIn Share Button 

• This is the second most important take-away today! 

 

 

 

• Put on your blog, website, or other online presence 

• Enables users (most importantly, you) to share your 

content easily with 

– Connections 

– Groups 
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How Does It Work?  

• Go to the Website or blog and click the share button 

• The following dialogue box appears: 

• Choose: 

– Post to update 

– Post to Groups 

– Send to Individual 

• Use this to share 

– Your content 

– Provide value to: 

 Groups 

 individuals 
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Placement at Bottom of Each Blog Post 
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• Use a WordPress plugin 

• Under plugins just search 

for LinkedIn Share 

• Install the WordPress 

plugin (really easy!) 

• Or get the code on the 

LinkedIn site 

• Put the code on the page 

where you want the 

button 
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Getting Share Button Code at LinkedIn 
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Share Button Strategy 

• Find content you want to share with your  

– Connections 

– Groups 

• Go to the website, blog, or other content site and look for 

the          (there are several versions to look for) 

 

• Click the button and send useful information to your 

connections 

• Remember “Give before you receive!” 

• This is a super easy way to share great content 
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Share Button Works 

• Used share button to push content into specific, targeted 

groups 
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InnoCentrix Company Page 
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Essentially a company website on LinkedIn! 
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InnoCentrix Services Page 
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Use nice graphics to 

highlight products & 

services 
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InnoCentrix Services Page 
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Use nice graphics to 

highlight products & 

services 
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PolymerWebinars Products Page 
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Can add header to Products page 
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Description of Products or Services 
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Use nice graphics to 

highlight products & 

services 
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Company Pages - Strategy 
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1 Add Products or 

Services Tab 

_______________ 

 

Catch the eye of 

prospective clients 

by highlighting 

products, services 

or anything else 

that would be 

relevant to your 

target audience 

 

2 Grow Your 

Follower Base 

_______________ 

 

Invite your personal 

LinkedIn network, 

customers, 

partners, family and 

friends to follow 

your company.  

Just ask them to 

click the “Follow” 

button on your 

company page. 

 

3 Engage Your 

Audience 

_______________ 

 
Post company 

updates and start the 

conversation.  

Introduce your 

company, post a great 

industry article, share 

some news. Posts will 

appear on your 

overview tab and 

follower’s homepages.  
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Endorsements 
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Add Skills & Expertise to Your Profile! 

40 

Your endorsement is 

meaningless if you 

don’t have a profile 

picture! 
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How to Endorse a Connection 
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Endorsement Example 
• Got to the profile of the person 

you want to endorse 

• Used for your first level 

connections.  

• Let’s use Martha Spelman 

• I already endorsed her for: 

– Social media 

– Content marketing 

• I put my cursor on Social 

Media Marketing and with one  

click can endorse Martha for 

this Expertise 

• “Give in order to receive” 

– Rule of Reciprocity 
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Finding Groups – Use Search Groups 
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Create a Group 
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Polymers in Electronic Packaging Group 
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441 members 



Jeff Gotro, Ph.D., CMC® 

Strategic Approach - Groups 

• Identify a target market you want to engage 

• Build the group 

– Add logo 

– Invite members 

– Post updates 

• Ask “seed questions” to get discussions going 

• Moderate discussions carefully 

– Flag promotions and move to promotions tab 

– Discussions should be discussions 

– Kick-out spammers! (makes a lot of groups unattractive) 

 Some don’t know the social media etiquette 

 Warn twice, third time there out! 
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Bonus Tip: Rearrange Profile  

• You can move around sections in 

your Profile 

• Go to “edit profile” 

• Find the section you want to move 

and put the cursor over the  

– Section heading 

– Block you want to move 

• Will turn blue, then drag to new 

placement 

• Useful if you have two current jobs 

and want to move one to the top 

• Move recommendations higher 

• Move education higher, etc.   
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Bonus Tip: Export Your Profile to pdf 

48 



Jeff Gotro, Ph.D., CMC® 

Exported pdf Example 
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Take Action Roadmap  

LinkedIn 

Optimize 
Profile 

Endorse 
Connections 

Add LinkedIn 
Share Buttons 

Add Company 
Page 

Add Services 
(and products) 

Join Groups 

Start a Group 

Add Videos 

Post 
Presentations 

Start at the top 

and work your 

way around to 

establish a strong 

presence and 

showcase your 

expertise! 
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Contact Information 

Jeff Gotro, Ph.D., CMC® 

InnoCentrix, LLC 

22431 Antonio Parkway 

Suite B160-515 

Rancho Santa Margarita, CA 92688 

949-635-6916 

http://www.linkedin.com/in/jeffgotro 

www.innocentrix.com 

www.polymerinnovationblog.com 

www.polymerwebinars.com 
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